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Sharon Bloyd-Peshkin, Lisa Jevens 
From the Advisers 
At the beginning of every semester, we 
look around the room at our new Echo staff 
and wonder, "What stories will they tell?" 
You're holding the answer in your hands. 
Between our question and this answer, 17 
journalism and photography students pro-
posed and defended their story ideas; wrote, 
edited and illustrated their articles; and 
designed the pages. We also worked with a 
student Web designer to create our new Web 
site: www.echomagonline.com. We're very 
proud of the results. 
In this issue of Echo, you will find out if 
those popular male body sprays really attract 
women, whether a fortuneteller can allay fears 
of the future, why an increasing number of 
college women are undergoing breast surgery, 
how to survive your college years without 
going broke, and words of wisdom from jour-
nalist Studs Terkel. And, of course, you'll get 
up to speed on the Chicago Rush. 
But don't take our word for it - turn the 
page and dive right in. We hope you'll be 
intrigued, amused, inspired and impressed. 
Sharon Bloyd-Peshkin (speshkin@colum.edu) 
Faculty Adviser 
Lisa /evens (ljevens@colum.edu) 
Faculty Adviser 
Acting Director, Magazine Program 
Want to join the next staff? 
If you are a journalism major, you must get permis-
sion from Magazine Program Director Barry Rice to take 
the College Magazine Workshop course. If you've taken 
the prerequisites (Copy Editing, Magazine Article 
Writing, Desktop Publishing), contact Barry at (312) 
344-7630 or brice@colum.edu to make an appointment. 
If you would like to be a Photo Editor or Graphic 
Designer, you do not need the prerequisites but must 
show a portfolio. Please make an appointment with Lisa 
Jevens, (312) 344-7689, ljevens@colum.edu. 
For more information, please see the "Contact" 
area of www.echomagonl ine.com. 
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Savvy 
Sweets 
Surrender to your 
cravings in style at t his 
decadent dessert bar 
By Bhoomi Thakore 
Photos by Maria Giampoli 
What do you get when you combine the classics of Western literature with a 
hefty dose of sugar? Pearadise Lost, The 
Interpretation of Creams, MacDeath By 
Chocolate and other desserts on the menu at 
Sugar: A Dessert Bar, a trendy, sensuous 
spot in Chicago's upscale River North area. 
These culinary versions are certainly eas-
ier to digest than the literary works that 
inspired them, but far more expensive by the 
serving. For example, the "Banana Karen i-
na;' a lavishly tall mountain of white choco-
late meringue and caramel banana pudding 
topped with roasted bananas, hot fudge and 
banana chips, exemplifies the love affair 
between bananas and chocolate, warm and 
cold, crunchy and smooth. (Notice the par-
allel?) This $15 dish is just big enough to be 
a nightcap for one. 
Sugar has a sweet pedigree. Charlie Trot-
ter's former pastry chef, Christine McCabe-
Tentori, whips up 21 desserts along with 
partners Jerry and Ed Suqi and Stephen 
Oakes. The menu recommends specific 
drinks to accompany each of the desserts, or 
you can choose your own from Sugar's 
extensive selection of wines, champagnes, 
martinis and liqueurs. The rose champagne 
(not listed on the menu, but suggested by 
our waiter) is an excellent complement for 
the "Banana Karenina" - and rightfully so 
at $22 a glass. (It is one of the priciest drinks 
ECHO 2003 s ummer/ fall 
Left: The Banana Karenina exemplifies the love affair between bananas and chocolate. Above: 
The din ing room of Sugar: A Dessert Bar was created by interior designer Suhail, noted for his 
work on MTV's "Real World Chicago" loft. 
on the menu.) 
Interior designer Suhail, noted for his 
work on MTV's "Real World Chicago" loft, 
designed the interior, which is a confection 
itself. The honey-yellow walls are illuminat-
ed by lights that subtly change colors from 
blue to green to purple and back. At the 
brightly lit bar, the fashionable few sit on bar 
stools sipping drinks before the 10 p.m. 
rush. The front of the restaurant offers rows 
sexy if you're a woman; classic but casual if 
you're a man. And expect to run up a signif-
icant tab. Our bill for two martinis, four 
desserts and two high-priced glasses of 
champagne, including the tip, was $185.86. 
After 10 p.m. on Wednesday through 
Saturday, the lights turn down and DJs spin 
everything from house and hip-hop to R&B 
and pop unti l closing. Recent DJs have 
included Tony Macy, DJ Geronimo and Jesse 
Sugar is a sweet place to celebrate something 
significant or satisfy a serious sweet tooth. But 
expect to run up a significant tab while you're at it. 
of tables, while the back features semicircu-
lar booths with reflective tables. There's also 
a party room - a small, pomegranate-col-
ored room with a beaded door curtain. 
Even though Sugar's name and menu 
suggest that this is the place to come for 
dessert, it's also a nighttime hot spot. On 
weekends, there is a $10 cover charge for 
those without a reservation. The bar gets 
crowded with well-dressed patrons sipping 
Sugar's highly regarded flavored martinis. 
On nights like this, it's best to dress as if 
you've stepped out of a window display on 
North Michigan Avenue: tight, dark and 
DeLa Pena. You can tap your feet or swizzle 
your drink to the beat, but there is no place 
to get up and dance. 
Sugar is a sweet place to celebrate some-
thing significant or satisfy a serious sweet 
tooth. It just might inspire you to revisit the 
works of William Shakespeare and Leo Tol-
stoy, or at least watch the drama that unfolds 
at this trendy spot. D 
Sugar: A Dessert Bar is located at 108 W 
Kinzie St., Chicago. Hours are Sun.-Fri., 5 p.m. 
to 2 a.m. and Sat., 5 p.m. to 3 a.m. For reserva-
tions, call (3 12) 822-9999. 
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Cyber Flirting 
Here's what you need to know before you launch your love life online 
By Randy J. Klodz 
I find da ting awkward. Lacking a red velvet bath robe persona, most of my atte mpts 
to get to know members of the opposite 
sex end with that frustrati ng and fa miliar 
speech: "Well , you are a nice guy and all , 
but let's just be fr iends." So I don't da te 
much. 
Turns out there are millions of men 
and women who feel the same way and 
they've fo und what might be a solution: 
Internet dating, where you can use the 
What It Is 
Members 
Slogan 
Age Range 
What's Free 
Special 
Features 
What the 
creators 
say about 
their sites 
What I 
liked 
What I 
didn't like 
Fakers 
12 
anonymity of the Web to seek, meet and 
greet mates. 
According to date.com, 43 percent of the 
U.S. population - and an estimated 60 per-
cent of the online community - is single. 
Nearly one quarter of singles who are online 
have used Internet dating services or per-
sonals. 
So I set off on my own online dating fren-
zy by enrolling myself in four free or almost-
free dating sites: date.com, hotornot.com, 
facethejury.com and picrave.com. Here's the 
skinny on all four sites. D 
Nearly one quarter of Web-surfing singles have 
tried online dating, according to date.com. 
HOTor NOT. FACET HdURY COM Where Evervonc Scores ' 
s umme r/fall 2003 ECHO 
Counter 
Culture 
Cafe Jumping Bean bridges 
the gap between a primarily 
Mexican community and its 
diverse artists 
By Emily Smith 
Photos by Jennifer Elledge 
Pilsen, a neighborhood on Chicago's Near Southwest Side, feels like it's closer to Mex-
ico than the Loop. The sounds of Mariachi 
and Tejano music fill the streets, and vendors 
sell mango sticks and corn on the cob from 
their carts. 
But not only Spanish is spoken here. The 
tattoo parlors and art galleries attest to the 
presence of artists from many cultures and 
backgrounds. 
On 18th Street, Pilsen's main business dis-
trict, the neighborhood's cultures come 
together at the Cafe Jumping Bean Coffee-
house and Gallery. 
Customers eat, mingle and relax beside artwork hung on the wall by a variety of local artists. 
When owner Eleazar Delgado, 36, opened 
the cafe nine years ago, he decided to cover his 
walls with the work of local artists, who don't 
always have a place to display their work. He 
er, Guillermo Delgado, painted the cafe's 10 
tabletops with bright, busy designs that add 
to the feeling that the tiny place is practically 
bursting with artwork. Even the counter has 
an intricate mosaic surface. 
Although the room is small, the high ceil-
When owner Eleazar Delgado, 36, opened the cafe 
nine years ago, he decided to cover his walls with 
the work of local artists, who don't always have a 
place to display their work. 
splits the cost of advertising each "show" with 
the artists, but takes no commission from any 
of their sales. 
"By constantly changing artists, it gives 
the cafe a new look;' says Delgado. His broth-
ings provide plenty of wall space. Delgado 
displays the work of several artists at a time 
for up to five weeks. He never lacks work to 
display; he's currently booked through the 
end of 2003. 
Artists interested in 
using the cafe's space usual-
ly come in to show Delgado 
their work on Saturdays 
when business is slow. They 
have the option of having a 
pr ivate "opening night" 
when their work is first 
placed on display. 
Even the tables are covered in artwork, thanks to Guillermo Delgado. 
Surrounded by paint-
ings, customers converse 
over focaccia pizzas, sand-
wiches, soups and pastries. 
On nice days, the door is 
open and the smell of fresh 
coffee wafts outside. The 
ECHO 2003 s umme r/ fall 
The cafe's lively exterior offers a preview of 
the creat ivity that waits inside the door. 
Jumping Bean's dr ink menu includes 10 
house specialty coffees, including one called 
"Screaming Bean;' as well as Torani sodas, 
juices and energy drinks. [J 
Cafe Jumping Bean is located at 1439 W 18th 
St. Hours: Mon. through Fri. 6 a.m. to 10 p.m.; 
Sat. 8 a.m. to 6 p.m.; Sun. 10 a.m. to 6 p.m .; 
(312) 455-0019. 
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intensecity 
Smallville Tiny Lounge 1814 W. Addison St. (773) 296-962 The location of the Tiny Lounge had two 
previous tenants. It was home to a candy shop 
in the 1920s, and a bar/lounge in the 1950s. Echo's guide to the coziest bars and eateries in Chicago 
The interior is sexy with three round blue 
leather booths for six and lamps that cast a 
soft light. The bar, which takes up half of the 
room, is a dark wood and glass antique with 
oversized leather stools, shining stainless steel 
and sparkling bottles and taps. 
By Jessica Endsworth 
The Matchbox 
770 N. Milwaukee Ave. 
(312) 666-9292 
This is one of the oldest and smallest 
bars in Chicago. Measuring a mere 10 feet 
across and 50 feet long inside from front to 
back, The Matchbox has been serving up 
drinks for 68 years. With its black walls, 
skinny saloon doors and signature guitar 
slung in the window, it's well known as the 
place to go for a top-shelf, expertly pre-
pared martini for $6.50. 
"I love little teeny spaces," says owner 
David Gevercer, a native of Ecorse, Mich. 
"It forces people to talk to each other. Peo-
ple have to get to know each other." 
The Matchbox boasts that it's the most 
intimate bar in Chicago. You practically 
have to climb over the next 10 people just 
to make your way to the bathroom. But if 
that's a bit inconvenient, the good feelings 
that abound at this tiny bar on the corner 
make up for it. 
The Silver Palm 
768 N. Milwaukee Ave. 
(312) 666-9322 
All Aboard! The dining room of this 
little restaurant adjacent to The Matchbox 
is half the size of a CTA ''L'' car. It holds 
only 12 tables that seat four people apiece. 
This is the only restaurant in Chicago 
where you can eat in an authentic 1947 
Atlantic Coast Railroad dining car. It even 
sits on a railroad track. 
"It's perfect," says chef Tony Mata. "I 
wouldn't want to do a restaurant for 300 
people and do it perfectly 300 times a day. 
Forty-eight is just right ." 
The interior is sleek and streamlined, 
done in the railroad's grays and soft blues. 
Every table has a large window, allowing 
diners to feel like they are escaping the 
city. 
Mata and owner David Gevercer based 
the menu on the dishes served on the din-
ing car when it was still running. It 
includes upscale dishes as well as down-
home cooking, so there is something for 
everyone. Prices range from around $8 for 
appetizers and sandwiches, to about $17 
for entrees, and it's open until 1 a.m. 
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Lovitt Restaurant 
1466 N. Ashland Ave. 
(773) 252-1466 
Dining at the Lovitt Restaurant is like eat-
ing in a painting. The walls have a beautiful 
marble treatment that incorporates soft, stone 
yellows, mellow blue hues, soft raspberry 
swirls and a hint of shimmering silver. The tin 
ceiling has been treated with a glimmering 
gold paint; discreetly placed coat hooks sur-
rounding the room are interspersed with art. 
Customers come here expecting a nicely 
concocted, amply portioned and reasonably 
priced cocktail. 
"We've evolved into a martini haven;' says 
owner Colleen Flaherty, 31. "Our signature 
drink is our chocolate martini, or Coco Tini as 
we call it." 
"I love little teeny spaces. It forces people to talk 
to each other. People have to get to know each 
other." -David Gevercer, Matchbox owner 
But there are only eight tables, which seat 30. 
This restaurant is owned and run by 
Kristin Schwider and Norman Six, who create 
simple but elegant dishes. "We don't do food 
with 20 or 30 ingredients;' Six says. "We con-
centrate on more regular food, done really 
well. Our focus is on freshness." 
"Nothing is terribly chi-chi;' Schwider 
adds. "Everything is home made, and nothing 
is ever the same:' 
Lovitt is open Wednesday through Sunday 
for dinner and Sunday brunch. Prices range 
from $7 for appetizers to $17 for entrees. 
After hours, the crowd includes a number 
of waiters and bartenders who come for the 
atmosphere and libations. 
"I do feel that the size of the room has a 
lot to do with it;' says Flaherty, "It doesn't have 
to be that busy to look full." 
The Tiny Lounge is open nightly until 2 
a.m. and Saturday until 3 a.m. and offers live 
music every Wednesday. Tiny Lounge does not 
serve food; drinks range from $3.25 for 
domestic beer, $4.50 and for imports and 
$5.50 to $8.50 for cocktails. For more informa-
tion, visit www.tinylounge.com. D 
The kitchen window at the back of Lovitt lets the owners watch everything. "Thirty people in the 
dining room is comfortable for me and I wait on all of them," says co-owner Kristin Schwider. 
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Supersize That 
intensecity 
• 134.4 million pounds of concrete will be used in the foundation 
and superstructure. (It would take 3,162,352.94 heavy Jareds from the 
Subway commercials to equal this amount when he tipped the scales 
at 425 lbs.) 
• 513,000 square feet of carpet will be used for the floors. (It 
would take 5,700 hours or 237.5 days for one professional carpet 
layer to install all of this carpeting. ) 
• 112 miles of electrical conduit will be used. That's enough to 
cover the distance from Chicago to Milwaukee. 
• 5,062 doors and 678 toilets will be installed. 
Everything about the University Center is big. 
Here are the statistics that tell the story 
• 461 miles of electrical wire will be used for power and lights. 
That's enough to stretch from Chicago to Pittsburgh, Pa. 
• 400 to 450 men and women are working on the building at 
peak construction time. (That's the same amount of people in one 
year who bought tickets to a Ratt concert.) Just kidding. a 
By Jessica Endsworth 
For those of you who are tired of walking around the construc-tion of the new Death Star of dorms at State Street and Con-
gress Parkway, here are some facts and figures to ponder during 
your detour: 
The University Center will be the largest shared dormitory in the country, 
housing students from DePaul University, Roosevelt University and 
Columbia College, when it opens in September 2004. 
Renter 
Beware 
Take these precautions before 
you sign an apartment lease 
By Candice Richardson 
W hile cleaning the kitchen in your new apartment, you certainly don't 
want to find that you have 18 roommates 
of the rodent species. Especially if you then 
learn that your landlord won't evict them 
because you have no extermination clause 
in your lease. 
You can avoid situations like this, and 
many more, if you know how to inspect an 
apartment and what your rights are as a 
renter. Here are four things every renter 
should know: 
1. Take caution when renting with 
friends. 
Splitting $600 rent six ways might 
so und frugal, but beware. First-time 
renters rarely realize that every individual 
who signs the lease is responsible for the 
full amount of the rent, according to Paul 
Bernstein of the Metropolitan Tenants 
Organization in Chicago. If all five of your 
roommates move out, you can't go to your 
landlord and say, "Here's my hundred dol-
lars." Whoever is left in the apartment is 
stuck with the bill, so make sure to room 
with responsible, committed people. 
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3. Check the landlord. 
Without looking like a 
stalker or a Peeping Tom, 
visit your prospective apart-
ment building and speak 
with a current resident. Ask 
important questions, such 
as how responsive the land-
lord is and how long it takes 
to get things fixed. 
4. Do all of this before 
you sign the lease. 
A careful inspection can prevent some common unpleasant surprises. 
A lease is a legally bind-
ing agreement. Nothing 
can be added or taken away 
after you sign it. If you 
want something done to 
the apartment before or 
shortly after you move in, it 
has to be in the lease along 
with a statement abo ut 
what will happen if it is not 
2. Turn on the water. 
When Kendrick Robert, a 30-year-old 
barber from South Shore, moved into his 
apartment, he discovered that the hot water 
in his kitchen dripped and turned his 
kitchen into a sauna. It took two months for 
the landlord to fix this problem. 
Plumbing is a common problem in 
apartments. Turn on the water the first time 
you look at an apartment. Check the color 
an d pressure. Check the heat, air condition-
ing, dishwasher, intercom, doorbell and 
other utilities and appliances, too. And, of 
course, check for rodent droppings! 
done in the specified time. For example, you 
might agree that you can pay to have the 
work done and deduct the amount you 
spent from your rent. 
If you follow this advice, you won't have 
to move back in with your parents. a 
For more information about renters' rights 
and a list of tenants' rights lawyers, visit the Web 
site of the Metropolitan Tenants Organization, 
www.tenants-rights.org, or www.rentersrights.com. 
For a renters' checklist, visit the Web site of 
the U.S. Department of Housing and Urban 
Development, www.hud.gov/renting/inde.x.cfm. 
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chandeliers and ornate elevator doors and ma il box. 
The panels on t he sides of the elevator doors The stone fireplace in the library's fifth -floo r 
sti ll bea r Haro ld Blum's init ials. conference room reflects Blum's flair for the 
ext ravagant. 
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If This 
Building 
Could Talk 
Some odd parts of the 
Torco building are the 
legacy of a 1920s 
"frock shop" owner 
By Jessica Endsworth 
Photos by Jennifer Elledge & 
Maria Giampoli 
It's obvious that the Torco building, 624 S. Michigan Ave., with its ornate lobby, was 
not designed for Columbia College. We 
investigated some of the strange features left 
over from its past lives. 
Enjoy the ride 
The initials on the elevators in the 
lobby stand for Harold Blum, who bought 
the building in the 1920s. His dress store, 
or "frock shop," was located where the 
bookstore and library are now. Blum 
leased the rest of the building to attorneys, 
doctors and a large number of oil and 
refinery companies. 
When he refurbished the lobby, Blum 
installed marble walls, a hawk-and-urn-
themed ceiling and ornate chandeliers. Four 
amazing elevator doors were decorated with 
rams' heads, swirling fi ligree, harps, urns, a 
young girl's head, and his in itials, H.B. , in 
the gold-and-black border. 
Slanted stacks 
No, it's not your sense of balance. 
The floor on the fourth level of the library 
really is uneven, and for a reason. 
This is where Harold Blum installed a 
catwalk so that models could demonstrate 
the season's fashions for his customers. The 
catwalk still remains under the carpet. 
An elegant touch 
The posh conference room on the 
library's fifth floor was once Blum's office. 
The ceiling, decorated with beautiful plas-
ter garland appliques, slopes into an enor-
mous picture window framing an astonish -
ing view of Lake Michigan. The walls are 
covered with dark wood panels. The fire-
place boasts a beautiful carved stone man -
tle. The doors have curved wood inlays and 
fleur-de- lis. 
The tenacity of Torco 
Torco Oil was the largest occupant of 
this building years after Blum sold it. Its 
mark is now indelible because the sign has 
landmark status and can't be removed. Cl 
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By Flora Brunetti 
Photos by Jennifer Elledge & 
Maria Giampoli 
Blue Man Group, a theatrical performance of intense music, slapstick and cultural 
references, has been in residence at Chicago's 
Briar Street Theatre for five years. Audiences 
flock to the wildly popular show, and leave 
feeling they have experienced something 
bizarre and hard to describe. 
During the performance, the audience 
reads out loud in unison as slogans crawl 
across two small screens. Those in the first few 
rows wear plastic ponchos to protect them-
selves from paint splatters. 
On stage, marshmallows are thrown, 
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caught (with no hands) and eaten, and huge 
pipes are played like musical instruments. Any 
prop may be used as a drum. The Blue Men 
never speak; instead they convey their story in 
a high-energy form of pantomime. 
We caught up with Blue Man Bryce 
Somerville, 35, in his dressing room shortly 
before he changed out of his red T-shirt and 
baggy green pants and turned himself blue. 
His perspective on performing turned out to 
be as unusual as the show itself. 
Keeping it fresh 
Somerville is one of a trio of actors who 
have a different take on performing arts and 
love every minute of it. "What I really like 
about the show is that I have been doing this 
for five years, and it is still fresh;' he says. 
Somerville started as an usher for the Blue 
Man Group show in Boston and decided to 
audition for a starring role. "I never played 
instruments at all and I never thought I would 
end up being a drummer;' he says. 
"I like to view the show as an evolution. 
You can change it up; that's the beauty of not 
having a verbal script. Sometimes I'm a gener-
al, sometimes I'm a priest, sometimes I'm a 
baby bird with one downy feather." 
Performance superstitions 
"For some reason I have to have Listerine; 
I do a Cool Mint Listerine wash;' he says of his 
pre-show rituals. 
'Tm sure there are so many superstitious 
acts that I do that I am not aware of. Some-
times I have this compulsive fear that my lips 
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aren't blue, so whenever no one is looking ... " 
(Somerville mimes transferring paint from 
his neck to his lips). 
Blue Man groupies 
"There are Blue Man groupies. They're 
not like rock star groupies, they're just fans;' 
he says. 
"There were some potential Blue Man 
groupies in Boston who were giving me real-
ly flirtatious eyes [ during a show]. It was a 
good lesson because when I came out 15 
m inutes later with no makeup on, they 
looked at me like I was the lowest scum of 
the Earth. I put the hex on them - one has 
acne forever and the other has lost her voice;' 
he jokes. 
Conspiracy theories 
Some audience members have elaborate 
theories to explain how the Blue Men are able 
"I try to pick someone who is not looking at 
me, they are looking at the Blue Man." 
He advises anyone who hopes to have 
their date picked not to point at them. "If they 
point and say, 'Pick her or him; then we will 
not pick them." 
I don't get it 
"You have a lot of people who don't get it;' 
Somerville says. 
"After having talked to a lot of people who 
have seen the show, it's a little more interesting 
when they go, 'Oh you're a Blue Man. Yeah, I 
didn't get it.' Then we can talk about it. Some-
times it's just like, 'Awesome show!' So when 
people don't get it, I think that means it's got 
substance, because not everyone can get 
everything:' 
Creating a sense of community 
Somerville feels he's done a good job 
·What I really like about the show is that I have been 
doing this for five years, and it is still fresh." 
-Bryce Somerville, Blue Man 
to pull off some of their tricks. 
"I've heard some really cool, really funny 
conspiracy theories;' Somerville says. "Some 
say we have magnets in our mouths and inside 
each marshmallow there is a magnet of the 
opposite charge with little wires attached. 
When we throw them, they go into a side 
pouch. But it really goes into our mouths! It's 
like low-tech special effects." 
Audience participation 
If you want to be chosen to come up on 
stage, don't let the Blue Men know about it. 
"Choosing someone is a very serious deci-
sion because for the next 20 minutes we are 
going to be on stage with someone who is 
what the story is going to be;' Somerville says. 
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when audience members leave the show chat-
ting with each other and feeling a kind of a 
kinship. 
"My goal as an actor is to have the audi-
ence come away not with the experience of 
seeing the circus, but more of a community 
that we make of them." a 
Blue Man Group can be seen five days a week 
with shows at 8 p. m. on Wednesdays and Thurs-
days, 7 and 10 p.m. on Fridays, 4, 7 and 10 p.m. 
on Saturdays and 1, 4 and 7 p.m. on Sundays. 
Blue Man Group offers rush tickets to students 
for $25 two hours before showtimes. The Briar 
Street Theatre is located at 3133 N. Halsted St., 
(773) 348-4000; www.blueman.com. 
Opposite: Chicago's Blue Men are, from left, 
Isaac Eddy, Bryce Somerville and Matt Shal-
lenberger. Above: In his Briar Street Theatre 
dressing room, Bryce Somerville doesn't look 
like a marshmallow-tossing expert unti l he's 
covered in blue. Bottom: Somerville needs 
only a few items to transform himself into a 
Blue Man. 
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Big-Screen 
Blunders 
When Hollywood makes movies in Chicago, 
the inaccuracies pile up 
By Bhoomi Thakore 
H ave yo u ever tried recreating the chase scene in "The Blues Brothers" from 
Calumet City to Chicago and found it 
impossible? That's because the highway the 
police barricaded was actually the I-90/94S 
junction, heading away from the city. Here 
are a few other obvious errors made by 
clueless Hollywood directors. 
"The Watcher" (2000) : Police use 
high-tech computers to locate Keanu 
Reeves at" 1111 ½ N. Dearborn St.;' but the 
map shows him somewhere in Skokie. 
Later, he is found in a building that actual-
ly is near Cermak Road and Canal Street. 
"High Fidelity" (2000): John Cusack 
hops a ride on the Chicago Transit Author-
ity's Purple Line, but is later shown head-
ing underground, which the Purple Line 
doesn't do. 
"Never Been Kissed" (1999): Drew 
Barrymore's character, a copy editor for 
the Chicago Sun-Times, has her own pri-
vate office and assistant. Any Chicago jour-
nalist will tell you that most copy editors 
are, at best, stationed at a cub icle in a room 
with the rest of the newspaper staff 
and are lucky to get a free coffee 
mug. 
"My Best Friend's 
Wedding" (1997): As 
Julia Roberts drives 
under an over-
pass toward 
New York's 
La Guardia 
Airport, she 
passes signs for I-190 
and Mannheim Road 
with the word "Chicago" 
blocked out. 
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"Chain Reaction" ( 1996): Keanu 
Reeves begins a chase sequence in the Field 
Museum of Natural History, identifiable by 
the dinosaur in the lobby. In the next 
scene, he is shown running past the United 
Airlines exhibit, located in the Museum of 
Science and Industry. At the end of the 
chase, he's back in the Field Museum by 
the Neanderthal exhibit. 
"The Fugitive" (1993): After 
Harrison Ford is charged in City 
Hall, he is shown upstairs in jail. 
But there is no jail in 
City Hall. Also, there are 
no hills in our Prairie 
State anything like 
culture 
the one from which he jumps in the film. 
"Wayne's World" (1992): This movie is 
set in west suburban Aurora, but it was filmed 
almost everywhere but there. Landmarks 
include the Superdawg Drive-In on Chicago's 
North Side, Capitol Cigar Stores Inc. on the 
South Side and the eight-car pileup structure, 
located on Cermak Road in Berwyn. 
"When Harry Met Sally" (1989) : In 
the beginning of the movie, Billy Crystal 
and Meg Ryan drive from the University of 
Chicago campus to New York. They are 
shown driving so uth on north Lake Shore 
Drive toward the city, which is impossible, 
since the city is north of the campus. 
"Planes, Trains and Automobiles" 
(1987): The road trip from St. Louis to 
Chicago takes Steve Martin and John Candy 
all day. In reality, it should take about five 
hours on I-55. 
"Running Scared" (1986): A Catholic 
funeral scene was filmed in the Jewish 
section of Graceland Cemetery on 
Irving Park Road. To create the 
illusion, producers used snow to 
cover up the Hebrew letters on 
some of the tombstones. 
"The Blues Brothers" 
(1980): The scene in which 
the car flies over an 
incomplete bridge was 
actually fi lmed in Mil-
waukee, noticeable in the 
background. D 
Sources : "Hollywood on Lake Michi-
gan: 100 Years of Chicago and the Movies" by 
Arnie Bernstein (Lake Claremont Press, 
1998) and www.moviemistakes.com. 
The eight-car pile-up in 
"Wayne's World" is actually 
located in the parking lot of 
the Cermak Plaza Shopping 
Center in Berwyn - not in 
Wayne's hometown of Aurora. 
chase scene from "The Blues Broth-
ers" was filmed in Milwaukee. You 
can tell because the building in the 
background on the left is the Wis-
consin Gas Building . 
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"Sometimes I' ll come down here in the middle of the night and play for the hell of it," says Joanne 
Pow!ers, who appreciates the acoustics of her underground stage. 
By Barry Southerland 
Photos by Barry Southerland & 
Jennifer Elledge 
You can hear almost anything on the sub-way platforms, from avant-garde jazz to 
flutes to a capella vocals. 
"There's a lot of talent down here," says 
26-year-old Jacob Michael, who spends six 
days a week performing his own style of R&B 
at stops along the Chicago Transit Authority's 
Red and Blue lines. He's been playing this 
underground circuit for three and a half years, 
hoping his music provides inspiration to 
those who hear it. 
"It's no telling what a lot of people are 
going through in their life;' Michael says. 
And if, along the way, he gets discovered 
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and lands a recording contract, that would be 
icing on the cake. "I want to go for a Grammy;' 
Michael says. 
Con Do, 30, has been performing for four 
years all over the city. He sits on a stool at the 
Washington Blue Line stop with a flute in his 
hand. His music rests on a stand in front of 
him, and a CD player on his right provides his 
smooth jazz backup. 
"It's very, very hard work;' he says. ''I'll tell 
you, do not do this if you're lazy." 
Appreciating the acoustics 
There are many reasons why performers 
use the subway as their stage. 
"The acoustics are good;' says Joanne 
Pow!ers, 29, a free-noise-jazz saxophone play-
er. (The exclamation point is part of her stage 
name.) "Sometimes I'll come down here in the 
middle of the night and play for the hell of it." 
Pow!ers, who has performed in coffee-
houses in Madison, Wis., has played in the 
Chicago subway on and off since 2001. She 
prefers the Division Street Blue Line stop, 
where performing is prohibited, because she 
enjoys the acoustics there. 
Another performer who appreciates the 
unique acoustics of the subway is guitarist 
Tom Urquiza, who prefers the tunnel between 
the Red and Blue lines at Jackson Street. 
Urquiza views subway performing as a way for 
artists to develop their talents. 
"It's a way for the guys to cut their teeth," 
says Urquiza. "That's what life is all about to 
me. Life is for learning." 
··There's a lot of talent 
down here." -Jacob Michael, 
subway musician 
Urquiza, a former construction and land-
scaping worker, had to overcome significant 
odds during his five years of performing in the 
subways and on the streets. During the first 
two years, he suffered from vocal problems. 
Unable to speak, let alone sing, he had a tra-
cheotomy and rested a bit. 
Now he performs underground six days a 
week, hoping to earn enough money to fix his 
amplifier so he can play the electric guitar. His 
taste leans toward John Denver ballads. 
Trying to make a living 
"The subways here don't pay horribly 
well;' says Pow!ers. On rare occasions, she has 
been able to earn $20 an hour, but her usual 
take is far less than that. 
The amount of money performers make 
var ies daily as well as hourly. When there's a 
big city event, like Independence Day fire-
works or Grant Park concerts, performers 
make more money than they do on an aver-
age day. 
"It picks up a lot of the time around the 
holidays;' Michael says. "Around Christmas 
Eve a few years ago, I pulled in $500." 
Keyboardist Jacob Michael hopes to cheer up 
riders at the Washington Blue Line stop. 
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Urquiza usually makes $30 or $40 a day, 
but he also reports earning hundreds of dollars 
on New Year's Eve. 
Con Do says he has his sights set on mak-
ing what Michael Jackson pays for electricity at 
his Neverland Ranch. "If I can get just that, I'll 
have some money," he says. 
Playing within the law 
Subway performers must have permits to 
play on CTA property. To get a one-year per-
mit, they must pay $10 and show a driver's 
license or state identification card. These per-
mits apply to four designated CTA stops: 
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Washington and State, Dearborn and State, 
Dearborn and Jackson, and Jackson and State. 
Performers must obey the CTA's rules on 
subway performing. They can only perform in 
the designated areas, cannot interfere with 
traffic, should not actively solicit donations, 
and must keep the volume of their music 
below 80 decibels at a distance of 1 0 feet. They 
also must display their permits while they are 
playing. 
Some musicians find these requirements 
onerous. 'Tm not bad rapping the city or 
nothing, but why do I have to have so many 
culture 
permits?" asks Urquiza, who wears several city 
permits around his neck and on his guitar 
case. Each permit represents a section of the 
city where he performs. 
This, however, is the only hassle these 
musicians report. Passersby may or may not 
toss them some coins, but they don't give them 
a hard time. 
"Everybody is supportive," Michael says. 
''And we're protected down here with the 
police officers." 
Although they all play a different beat, they 
have the rails in common. D 
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The Hand I Was Dealt 
Can Chicago's psychic seers help a struggling student see beyond graduation? 
Astrologer Joe Polis dealt three tarot cards representing my past, present and future, but still left me clueless about what to expect after graduation. 
By Nicki Retreage 
Photos by Jennifer Elledge 
If you had a window into the future, would you peek through? I would. I wanted to 
know what would happen to me after grad-
uation. A visit to the college career center 
only convinced me that my immediate 
future would be spent redesigning my 
resume and searching for jobs online. 
So, I decided to consult a higher power. 
Three, actually: a palm reader, a group of 
psychic energy readers and a tarot card 
reader. These visits didn't completely calm 
my fears of the future but, like Dorothy, I 
now think that the next time I won't look 
any further than my own backyard. 
Palm reading 
I started by visiting a palm reader who 
operated out of a run-down storefront in 
Chicago. She welcomed me in and asked 
me to sit at a funky little table. Then she 
looked at my head as though she were 
reading my aura. She stared at my hand 
and stroked her finger up and back across 
my palm. 
Then, with the scratchy voice of a 
chain-smoker, she told me I didn't have to 
worry about my health. (I thought about 
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all the years I've been smoking. She should 
have been able to smell the smoke on my 
jacket.) 
She told me things would change for 
me in the first week of March 2003 and 
asked me if I was looking for love. When I 
said no, she seemed surprised. 
"No? Why?" she asked. 
"It's not really that important to me 
right now," I replied. 
"Well, you need love in your life;' she said. 
She told me that I would meet my soul 
my landlord to let my roommate and me 
get a dog. But I still haven't met anyone 
interesting whose name begins with the 
letter "T." 
Psychic energy reading 
At InVision, a school for psychics at 
3340 N. Clark St., I signed up for a psychic 
energy reading. The psychics here didn't 
promise to tell me the future, but their 
offer of examining my past life and aura 
seemed like it could only help me with my 
current dilemma. 
She said that I would marry, have kids and would 
never be divorced or separated, but she didn't tell 
me anything about my career after graduation. 
mate in May, and his name would start with 
the letter "T." She said that I would marry, 
have kids and would never be divorced or 
separated, but she didn't tell me anything 
about my career after graduation. 
As I paid her $40 and put on my jacket, 
she told me that good luck and fortune 
were waiting for me and added, "Do not 
share your reading with anyone." 
To her credit, in March I did convince 
I paid $25 for a 90-minute reading and 
went into a room where six women were 
sitting in a row facing one chair, obviously 
for me. I was told to keep my feet on the 
ground at all times. They began with a 
prayer from a card on the floor. 
"Now, I want you to say your full name out 
loud twice;' one woman said. "Dominique 
Louise Retreage, Dominique Louise Retreage," 
I said. 
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"Your color is .. .. yellowish-orange," she 
said. 
With their eyes closed, each woman 
related a story, supposedly about me. 
"I see you in Egypt carrying stones and 
you have your face covered. As you walk by 
you greet a bunch of different people," one 
psychic said. 
"I see you as a child playing with Legos. 
They are red and you build different things 
with them. You like the color red," another 
said. (Huh?) 
The main reader said that my aura was 
represented by certain colors and each 
color had a story. But as she spoke, she kept 
glancing at the clock. (After the fifth glance, 
I began to think this was a waste of time.) 
After an hour of stories, I had an 
opportunity to ask a question. "What is my 
energy for my career in desktop publishing 
or design?" 
They appeared stumped. One woman 
Tarot card reading 
At the Occult Bookstore, 1579 N. Mil-
waukee Ave., I expected to see astrologer 
Joe Polis decked out in beads or something 
crazy, but he was in everyday clothes. 
After taking a seat, I noticed a zit on his 
forehead. It reminded me of a psychic 
"third eye." Maybe he had the power to see 
beyond the present. 
culture 
background opera music, I shuffled, 
thought of my question ("Will I find a job 
after graduation?") and placed the cards in 
three piles. 
"Now, without giving me any back-
ground details or too much information 
about the question, what was the nature of 
the question?" he asked. I said it was about 
finding a job. 
''I see you in Egypt carrying stones and you have 
your face covered. As you walk by you greet a 
bunch of different people," one psychic said. 
He asked for my birth date and told me 
to think of a question. "The best question 
is something that you would like some 
guidance on," he said. 
He showed me how to shuffle the cards 
and told me to meditate. Tuning out the 
He collected the cards and put down 
three representing my past, present and 
future. The first card said a job and new 
beginning were ahead, but the job would 
be physical, not a desk job. (I was disap-
pointed.) The second card said I would be 
leaving a position of financial insecurity. 
(It's true; I'm always broke.) The last card 
said my inner attitude was holding me 
back. 
"I feel like you want to be working in a 
situation that allows you to express your 
creative abilities. That is a goal of yours," 
he said. "If you were receiving some finan-
cial support from your parents, that's iffy 
at this point. You can't always rely on 
that." (My mother, who pays my rent, has 
said I need to find a job after graduation 
or move back to Louisiana.) He also told 
me I needed to build self-confidence and 
be more expressive. "There are some 
opportunities opening up for you soon," 
he said. 
• After 30 minutes, I found that my most 
f immediate opportunity was to pay my $30 
w fee. The next time I have a problem or I'm 
This display at The Occult Bookstore suggests a connection between life, death and commerce. 
really confused about something, I just 
might consult my Magic 8-Ball instead. a 
said "Um ... um ... " while another laughed. 
"I see you playing basketball with 
Michael Jordan and the basket is too high 
for you to reach," one woman replied. 
"I see you bowling with a friend and 
you made a strike. Your friend wants you to 
try something else, but you look at your 
score and it's high, so you want to stick 
with that," another woman said. 
Now I was completely confused. I don't 
like sports, I don't play basketball and I 
have never bowled. I left In Vision more 
confused than ever - with no vision what-
soever. 
After a group reading at lnVision, a school for 
psychics, I was left unenlightened, uninspired 
and unemployed. 
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Daley's Darlings 
Beautification efforts favor tourist destinations over needy neighborhoods 
By K. Ryann Zalewski 
Photos by Jennifer Elledge 
I've lived in Chicago my whole life. I remem-ber the look of downtown when I was a 
child. The neighborhoods seemed darker and 
dirtier then, with poorly paved streets and 
broken sidewalks. 
I've watched as some parts of Chicago 
have been transformed from concrete jungles 
into beautiful, lush urban landscapes decorat-
ed with wrought-iron fences and ornate, old-
fashioned lampposts. During the winter, small 
lights twinkle on the trees. In the spring and 
summer the medians are overflowing with 
flowers. The transformation has been dramat-
ic; Chicago Tribune architecture critic Blair 
Kamin called it the "Martha Stewart-izing of 
this tough-guy town." 
But while most of these efforts have 
and 2000- so many that local nurseries could 
barely meet the demand. The city is expected 
to plant another 500,000 before 2005. 
It is in the landscaping regulations that 
one finds blatant evidence of his preference 
for the beautification of downtown. While all 
of frou-frou is about to turn them into Lin-
coln Park." 
Victims of neglect 
That's still true today. On my daily com-
mute downtown, I see broken glass and 
garbage littering the streets, and vacant lots 
It is in the landscaping regulations that one finds 
blatant evidence of Mayor Daley's preference for 
the beautification of downtown over other areas. 
developers are required to plant a sapling with 
a trunk that's at least 2.5 inches thick for every 
25 feet of property frontage, a 1999 landscap-
ing ordinance raised the requirement to 4 
inches for "the greater downtown area;' which 
is bordered by North Avenue, Cermak Road, 
Lake Michigan and Ashland Avenue. 
and abandoned, shuttered buildings just 
south of the downtown redevelopment. 
Beautification seems to have forgotten these 
neighborhoods. 
Three well-heeled wards around the 
downtown area - the 2nd, 27th and 42nd -
receive 25 percent of all public works dollars, 
j ""-"...C::,- -
The stunning flower beds and wrought-iron fences downtown impress 
tourists and please residents of the Loop area. 
Streets and sidewalks in some of the less visible neighborhoods remain 
neglected, and empty lots collect garbage. 
enhanced the tourist-friendly downtown and 
Magnificent Mile areas as well as convention 
halls like McCormick Place and the United 
Center, the outer neighborhoods of the city 
have been comparatively ignored. 
Going for the green 
Much of Daley's inspiration came from 
his trips to Europe. After a visit to Paris, he 
introduced ornate old-fashioned lampposts 
to Chicago's downtown. The 2003 city budget 
calls for two new streetlights in every ward, 
but while the ones downtown will be elegant 
and old-fashioned, those in most neighbor-
hoods will be simple aluminum poles. 
The mayor's greatest passion has been the 
"greening" of Chicago. Landscaping regula-
tions specify 25-foot trees inside parking lots 
and climbing vines on parking ramps. Chicago 
planted about 500,000 new trees between 1990 
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Chicago's Capital Improvement Program 
for 2000 to 2004 allotted $60 million for the 
construction of flower boxes on road medi-
ans. By the end of 2004, the city will have 
spent $118.8 million on median planters 
since 1990. Many date from the 1996 Democ-
ratic National Convention, when these boxes 
lined Randolph Street from downtown to the 
United Center. 
These medians cause safety problems for 
the neighborhood's residents and businesses. 
They take up one full lane of traffic, increas-
ing the number of traffic accidents and mak-
ing it harder for large trucks to turn and be 
unloaded. 
Meanwhile, as Kamin pointed out in 
1998, "Parts of Chicago still look like Berlin 
after World War II - vacant lots, abandoned 
buildings, shattered glass - and no amount 
a sum of close to $1.88 billion between 1990 
and 2004. The 42nd ward, which includes the 
Loop and the areas immediately north and 
south of it, receives almost 20 times more 
than the lowest-ranking ward, the 48th ward, 
which includes parts of the Edgewater and 
Uptown neighborhoods. 
The other four lowest-ranking wards are 
the 16th (Gage Park, Englewood and West 
Englewood), 35th (Logan Square and Avon-
dale), 49th (Rogers Park) and 50th (West 
Ridge). 
Daley has done a lot to revitalize our 
downtown and surrounding areas. Now the 
rest of the city deserves the same attention. 
While boosting tourism brings dollars into 
Chicago's economy, revitalizing other neigh-
borhoods would benefit those who live in this 
city and aren't just passing through. a 
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Before It's Too Late 
The Night Ministry reaches out to homeless teens, offering shelter and a 
chance to get off the streets 
By Olivia Cobiskey 
Photos by Brian J. Morowczynski 
Friday nights, while most of Chicago is asleep, Heather Lipe-Bradley, Youth Out-
reach minister for The Night Ministry, is 
making her rounds in Chicago's Lakeview 
neighborhood. After midnight, she heads to 
Waveland Avenue and Halsted Street. 
This area has been homeless youth cen-
tral for decades, long before the big gentrifi-
cation push. There are plenty of kids on the 
streets in this neighborhood at all hours of 
the night. Part of the neighborhood's popu-
larity among homeless teens is that Lakeview 
is busy around the clock. The kids blend right 
into the nightlife. 
Lipe-Bradley stops to talk to a young 
man. She reaches into her backpack and finds 
a pair of hand warmers - it's cold on this 
particular night - among the first aid, per-
30 
sonal care, cold care, safe sex and piercing 
supplies. Handing the warmers to him, she 
asks if he has a place to stay for the night. He 
tells her he is paying $25 a week to sleep in a 
basement. 
According to the Chicago Coalition for 
of kids have never had a stable house, even 
when they lived with their parents." She notes 
that poverty and a lack of affordable housing 
contribute to the problem. 
There are only two shelters for kids ages 
18 and under unaccompanied by a parent in 
,,These kids didn't have a choice about becoming 
homeless. A lot of kids have never had a stable 
house, even when they lived with their parents." 
- Heather Lipe-Bradley, Youth Outreach minister 
the Homeless, there are approximately 26,000 
homeless youth in Illinois between the ages of 
14 and 21. Of these, about half are estimated 
to be chronically homeless and most are 
believed to be in Chicago. 
"These kids didn't have a choice about 
becoming homeless;' Lipe-Bradley says. ''A lot 
Chicago: The Night Ministry Open Door 
Shelter, which has 16 beds, and Teen Living 
Programs, which also has 16. The Ministry is 
Above: Youth Outreach Minister Heather Lipe-
Bradley seeks out homeless teens in Lakeview, a 
neighborhood with a sizeable homeless population. 
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the only shelter that accepts pregnant teens 
and teenage parents as young as 14. 
Lipe-Bradley heads to Dennis' Place for 
Games at 957 W. Belmont Ave., a 24-hour 
arcade next to the Belmont "L" stop. It is 
packed at 2 a.m. with kids playing video 
games and keeping warm. Addressing each 
kid by name, Lipe-Bradley asks them about 
specific problems and schedules meetings for 
the next week. Outside she distributes con-
doms to the teens who ask for them. 
This may sound like an unusual "min-
istry;' but it's one without a religious agenda. 
The only souls it's trying to save are the very 
real selves of the homeless youth. It describes 
itself as a "ministry of presence;' meaning it 
meets the needs of the people it serves and 
promotes self-reliance. It is funded by faith-
based organizations as well as more than 
$850,000 in state and federal government 
funds. This enables it to serve 200 kids a year 
at the shelter and make 63,000 contacts 
through The Night Ministry's Health Out-
reach Bus, a mobile medical office and 
warming station. 
Steve Franzen, 24, has been homeless for 
more than two years. He benefitted from the 
help of The Night Ministry when he hit rock 
bottom. Raised in a foster home and later 
adopted, he is scarred both physically and 
mentally from his childhood traumas. A 
baby-faced young man with steely gray-blue 
eyes, Franzen has been addicted to heroine 
and is still being treated for depression, anxi-
ety and insomnia. 
Now living in a transient hotel, he works 
for another agency's Youth Outreach Educa-
tor Program. Several nights a week he walks 
around Lakeview exchanging clean needles 
with drug users. 
"I might as well teach them and try and 
help them out has much as I can, because who 
else is really going to do it?" he says. His job 
pays $75 a week for the six to seven exchanges 
he is able to make on a typical night. 
ECHO 2003 s ummer/ fall 
Started in 1976 by Rev. Thomas 
Behrens, The Night Ministry has grown 
from a one-man operation into an organi-
zation with more than 50 staff members 
and 400 volunteers that helps thousands of 
homeless teens and adults every year. The 
hard work of The Night Ministry has been 
recognized with numerous awards includ-
ing The Association for Global New 
Thought and Unity in Chicago's 2002 
Peacemaking Award, the Chicago Coalition 
for the Homeless Service Award in 2000 
and other awards from the Association of 
Chicago Priests, the Chicago Department 
of Public Health and the United Way. To 
celebrate the Ministry's 25th year, Mayor 
Richard M. Daley declared Sept. 17, 2000 to 
only Chicago shelter that accepts teen parents 
as young as 14 years old and their children. 
The staff assigns chores to homeless teens and 
offers them scheduled activities. Steve Franzen 
exchanges clean needles with drug users in 
the Lakeview neighborhood. Even though the 
teens are generally cut off from their families, 
The Night Ministry tries to nurture them and 
make them feel at home. 
be The Night Ministry Day in Chicago. 
Despite all the awards, the Ministry 
continues to struggle to meet its yearly 
budget, especially with donations down 
due to the slower economy. With 81 percent 
of the budget going to programming costs, 
fewer donations means fewer services for 
the homeless. 
"We're trying to make it so that [ the 
economy] doesn't affect our programs," 
says Paul Hamann, The Night Ministry's 
director of finances and administration. 
"People have been doubling up on their 
responsibilities so more money can travel 
down from the administration to the pro-
grams." 
But, he warns, "If it gets any worse, it 
will have a negative impact." C 
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Rumor, a member of the tagging crew Going 
All Out, says people who see the painted walls 
often ask whether they can hire the crew. 
Tag 
Teams 
Rather than fight the Graffiti 
Blasters, tagging crews get 
permission to paint 
By Emily Smith 
Photos by Jennifer Elledge 
In April 1993, Chicago took charge in the fight against graffiti. With the Graffiti 
Blasters program, Chicago became the 
first large city to take responsibility for 
removing graffiti from privately owned 
property. The program, which costs near-
ly $4 million a year, gives owners five days 
to respond to new graffiti placed on their 
property. (They can call a 24 -hour hotline 
for instructions .) After that time, city 
crews use soda machines (sandblaster-like 
devices) to clean the walls. 
But not all graffiti is vandalism. Some 
is an art form, and there are those who 
pursue it with great skill, creating beauty 
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Going All Out, a tagging crew, repaints this wall at Cermak Road and Kedzie Avenue every month. 
on otherwise ugly city walls. So rather 
than break the law and risk having their 
artwork removed by the city, many artists 
simply ask owners for permission to paint 
on their walls. 
"We get great feedback when we are out 
there and actually doing it;' says Mike, 29, 
aka Rumor, a member of the tagging crew 
Going All Out (GAO). Rumor adds that his 
crew is frequently asked whether they can be 
hired to paint other walls. "People always 
compliment us," he says. "They never say 
anything negative." 
GAO has permission to work on one 
wall located on the West Side of Chicago 
at Cermak Road and Kedzie Avenue. One 
crew member 's father owns the building 
and allows GAO to paint it as often as 
they like. 
They repaint it about once a month, 
which costs the crew approximately $200 
in supplies. That's a lot of money for 
them, since many of the taggers are still in 
high school, so the building's owner 
sometimes pitches in. 
"Walls in good locations are hard to 
Hundreds of crews in 
Chicago are changing 
the image of graffiti and 
even discouraging the 
more destructive kind. 
find," says James, 40, aka Jinx. Once a tag-
ger himself, Jinx is now working on a book 
about gang graffiti . But there's a cama-
raderie among taggers, and they often 
work together on the walls. This way, they 
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Graffiti artists go beyond the names and initials 
typically painted by illegal taggers. 
are able to spread their names aro und. 
When taggers began asking for per-
mission to paint, Rumor says it was diffi -
cult to get anyone to consent. Now crew 
members often present owners with port-
fo lios and explain the benefits of having 
their wall painted: it 's attractive, it cove rs 
over other graffiti, and it even disco urages 
fu rther graffiti of the less attractive kind. 
This has also opened the doors for more 
crews to have ongoing permission on 
walls aro und the city. 
There are hun dreds of graffiti crews 
here in Chicago. A list can be fo und at 
www. b-boys.com/grafcrews.html. D 
This wall at Oakley and Western avenues was 
painted by Artistic Bombing Crew (ABC) to 
celebrate taggers and their talents. 
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Graduation Anxiety Quiz 
Take this quiz to see if you 
have G.S.A.D. (Graduating 
Senior Anxiety Disorder) 
By K. Ryann Zalewski 
Just when you've finally figured this whole college thing out, everyone 
expects you to suck it up, get a job and start 
all over again. Is the pressure to grow up 
starting to make you panic? 
You may have G.S.A.D. - Graduating 
Senior Anxiety Disorder. Some of the gen-
eral symptoms include: insomnia, fatigue 
and mad collecting of the help-wanted 
classifieds. Sound like you? Take our quiz 
and find out just how bad your anxiety 
really is. D 
Rate how well each statement describes 
you on a scale of 1 ( as In totally not your 
problem) to 5 (you think the Echo staff 
may have gotten a copy of your diary): 
1. I have bald patches on my head from pulling out my hair during my recurring night-
mare, in which I'm crossing the stage at graduation and my name isn't called. 
1 2 3 4 5 
2. When I'm not having nightmares, my insomnia only subsides during class, which 
is when I get my best sleep. 
1 2 3 4 5 
3. I was arrested for loitering outside of my advisor's office. 
1 2 3 4 5 
4. I stay up late at night arguing the finer points of using different typefaces on my 
resume and deciding whether to use eggshell, bone or buttercream-colored paper. 
1 2 3 4 5 
5. I have repeatedly gained and lost the same 20 stress-related pounds from alter-
nately overeating and not having enough time to eat. 
1 2 3 4 5 
6. My little brother runs away from me now because I've asked him to help me prac-
tice my "power" handshake too many times. 
1 2 3 4 5 
Now add up your total points to find your diagnosis. 
Graduating Slacker (0-10 points) 
Do you even know when you're supposed to graduate? It's time to wake up and real-
ize that your parents won't let you sponge off them forever. Sooner or later, you ' ll 
have to get it together and get a real job. 
Graduating Winner (11-20 points) 
Looks like you're on the right track. You've spent your time in school getting well pre-
pared for the road ahead of you. Good luck, and don 't forget to find time for a little 
fun. 
Graduating Psychotic (21-30 points) 
Your level of stress is unhealthy. Soon you' ll be past your college years - have you 
even enjoyed them? Do some yoga or meditate. And then go out and play a bit 
before you have to become an adult and worry about things like health insurance or 
property taxes. (Aren't those much scarier?) 
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Sex sells everything, 
· but can it sell 
deodorant? 
1 Our Educational Support Program (ESP) is designed to 
promote and support photo education. As a member, 
you will receive special pricing, kits and resources to 
push your craft forward. Calumet has been serving the 
,photographjc educational community for over 60 
years. Our Chicago retail store is conveniently located 
on. Goose Island. 
J.· f\ 
ii, 
To register for 
'. /;:;, \ 
~Ca}.umet's ESP Program 
and to orders dir~ct from 
Calumet.please V-isit 
.,,,. 
· Special student pricing on selected products 
· Exclusive articles, galleries and educational information on our Web site, plus 24/7 access to product 
information and ordering 
· Full support of all manufacturers' educational discount programs, including Calumet's 
· Nationwide seminars and training programs on subjects ranging from traditional to digital photography 
· Sponsorship of the StudentPhoto Newsletter, showcasing new photographic talents 
and highlighting photo contests and opportunities fo r students 
· Eight retail photo stores located throughout the continental United States 
Once you've registered, take advantage of four special product offers! 
Used Calumet Calumet 4X Loupe 4x5 Film Holder 18xl8" Lens Wrap 
400-Series for $69.99 for $16.00 for $7.00 
4x5 View (CClO00) (1S4500) (WP2035} 
Camera Kit reg. $99.99 reg. $19.99 reg. $12.99 
for $399.00 . .. 
(CC0001K3} ~ 
Also,ge (JJ 'r' JEJE Vt ew C@w/8.eri ~ C V • 
For all your photographic needs please call 1-800-CALUMET (225-8638). 
For more information on Calumet's ESP Program, CALUMET 
please contact richard.newman@calumetphoto.com PHOTOGRAPHIC 
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Every spring, a parade of sailboats floats 
down the Chicago River to the Lake 
Michigan marinas 
Text by Jennifer Norman 
Photos by Maria Giampoli 
Saturday, May 3 was a crisp, sunny afternoon, and the river was full of fresh-ly cleaned and painted sailboats traveling to marinas along Lake Michigan. 
Men and women filled the boats from stern to bow, chatting with friends and 
enjoying the wind in thei r hair and the sun on their faces . Along the sides of the 
river, passersby stopped to watch the festive flotilla. 
Twice a year, the historic bridges of Chicago are raised to allow these tall, 
sleek vessels to wind through the downtown area and dock in the marinas. 
Soon they will sail out on the lake, their masts raised and their sails aloft. 
Then, when the chill of fall approaches, they will return again, up the river 
to their dry docks, and the season for sai ling will be over. D 
Top: The Sears Tower looms over the Chicago River. This 110-story, 1,450-foot-tall 
build ing dwarfs all the nearby skyscrapers. Bottom: Captain Blane Shea steers 
the Non Compete past the Chicago Tribune building and under the Michigan 
Avenue bridge. 
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Left: The River Cen-
ter peeks out from 
behind a raised steel 
bridge. Right: The 
Wrigley Building's 
ornate clock tower 
is a local landmark. 
Bottom: Sailors get 
a breathtaking view 
from the south 
branch of the Chica-
go River looking 
north. 
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Once again, the 
Arena Football League 
is hoping to make it 
in Chicago 
The devotion of Chicago fans, like this one above, to the game of 
arena football will be a deciding factor in the fate of the Rush . 
ECHO 2003 s ummer / fa ll 
By Jennifer Norman 
Photos by Jennifer Elledge 
& Maria Giampoli 
A blast of fire shoots up from the far end of the field. A lively dance mix echoes through the arena as the Rush dancers in silver and blue skintight jumpsuits leap through a crackling fire onto the middle of the fie ld. Spotlights sweep over the field, searching for the 
players. The crowd goes wild. 
"A re you ready?!" roars the announcer. 
It's a quest ion that resonates beyond this day's game. Is Chica-
go ready for arena football - a smaller, faster, sweatier, snappier 
version of the traditional gridiron game? 
This question is far from answered in a city that is fiercely 
devoted to the Chicago Bears. The only challenger to this devot ion 
was the Ch icago Bruisers, Chicago's first Arena Football League 
(AFL) team, which was knocked out of the market in 1989 after 
three seasons. 
"It didn't fail; it just didn't continue," says Bill Niro, AFL attor-
ney and member of the AFL board of di rectors. "At the last minute, 
the Chicago buyers of the Bruisers pulled out." Or perhaps Chica-
go fans were still basking in the glory days of the 1986 Super Bowl 
championship of the Chicago Bears and were unfamiliar with or 
unrecept ive to a new kind of footba ll. 
Teaching an old town a new game 
James F. Foster, NFL marketing veteran, created arena football 
in 1981. The game debuted in 1987 with four teams. 
After the failure of the Bruisers, Chicago went without an AFL 
team for more than a decade. Then in 1997, Chicago Bears legend 
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"Once you get to this point, personal goals are either accomplished or out of 
reach." - Dameon Porter, Rush wide receiver/defensive back 
San Jose SaberCat Anthony Cobbs wrestles Chicago Rush player Antonio 
Chatman to the ground. 
and NFL Hall of Fame running back Walter Payton and three Cal-
ifornia businessmen decided the time had come for the AFL to try 
again in the Chicago market. Today, the Rush is one of 16 AFL 
teams competing nationwide. 
Arena football was intended to be a new sport, not one that 
traded on the popularity of the NFL. Sti ll , in the early years the 
schedules of the AFL and NFL overlapped, and the obvious simi-
larities of the two games naturally led to a sense of competition 
between them. 
The AFL season now starts in February, one week after the 
Super Bowl, and ends in late May. "We are excited to kick off our 
season prior to the start of the baseball season and the NBA and 
NHL playoffs. The stage wi ll be ours," AFL Commissioner David 
Baker states on the AFL Web site, www.arenafootball.com. 
The Rush certainly didn't take Chicago by storm in 2001 , the 
team's first year. But the number of stadium fans has steadily 
increased since then. During its second season, it averaged 9,400 
fans per game. This season, that figure has grown to approximate-
ly 15,300. 
This rapid growth is due, in part, to a serious media campaign. 
The Rush now broadcasts its games on ESPN 1000 and NBC is run -
ning AFL games on Sundays throughout the season. 
"It's a growing process," says Tanesha Wade, Assistant Director 
of Rush operations, noting that sponsorship money has more than 
trip led in the five years she has been with the AFL. 
Dameon Porter, 26, Rush wide receiver/defensive back, is opti-
mistic about the effects of airtime. "Hopefully, the new TV deal will 
42 
Rush player Antonio Chatman blocks SaberCat defensive specialist 
Wendell Davis, in a try for a touchdown. 
lend some more information and expose our league a little bit 
more and maybe lend some credibility," he says. 
Understanding the differences 
Fans of the traditional game have much to get used to. "There 
are so many aspects of arena football that people don't understand 
yet," says Mike Hohensee, Rush head coach and a 17-year veteran 
of the AFL. 
For starters, the field is a padded surface 50 yards long and 85 
feet wide with 8-yard end zones, all surrounded by 48-inch-high 
foam padding. That's considerably smaller than the NFL fie ld, 
wh ich is 120 yards long and 160 feet wide. The AFL goal posts are 
9 feet wide, compared to the NFL's 18½-foot-wide posts. In the AFL 
there is no punting; a team must try for a first down, touchdown or 
field goal instead. 
Also, the smaller number of players on the team - 20 com-
pared with the NFL's 53 - makes the game fas ter and for some 
fans, more confusing. All the players except the kicker, quarterback 
and offensive/defensive specialists play both offense and defense, 
which leads the league to call itself an Iron man sport. 
"The fact that the players play both ways serves as a testament 
to the true athletic ability, stamina and drive that it takes to succeed 
in the league," says Joe Bonavita, 24, a fan from Chicago. 
"It happens really fast so yo u have to be on top of your game," 
agrees Billy Dicken, 28, Rush quarterback. "Trying to be perfect is 
the most challenging part." 
It is that very speed that can make arena football hard to follow, 
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"Give us a chance for a season. If you like scoring and action, arena football is 
what you want." - Mike Hohensee, Rush head coach 
especially when scores average between 40 and 80 points per gam e. 
"Such hi gh scoring takes th e excitemen t out of the game because 
touchdowns are far less significant," says Sachin Warty, 24, a fa n 
fro m Chicago. 
Still , the Rush has caught a number of NFL fa ns. "We need o ur 
fi x beca use the NFL isn't playing right now," says Vincente Mar-
tinez, 27, of Mt. Prospect, Ill., one of many NFL fa ns who feel lost 
during the Bears' off-season. 
And yet, there are m any more fa ns to be won over. "I don't feel 
as tho ugh I have an attachment to the tea ms, players or the sport," 
says Tyson Lake, 27, of Naperville, Ill. "These will always be ordi-
nary players. I go to even ts to see the elite play." 
The players' perspective 
According to the AFL players, their salaries range from $25,000 
and $200,000 per season, depending on their exper ience and per-
fo rm ance. But fo r many players, it's not about the money or even 
about working their way toward the big time of the NFL. It's abo ut 
their passio n fo r football. 
"Once you get to this po int, personal goals are either accom -
plished or out of reach," says Porter. 
"Right now I'm just trying to live and play foo tball. That's all I 
really want to do," adds Antonio Chatman, 24, a Rush offensive spe-
cialist. And they hope the fa ns pick up o n that enthusiasm. "Give us 
a chance fo r a season. If you like scoring and action, arena football 
is what you want," says Hohensee. 
The Rush has survived for three years and seen its fan base do u-
ble in the last year. Will it continue to grow for another three years? 
That's up to th e fans. a 
Chicago Rush player Cedric Walker signs autographs for young fans. The 
Rush players do this after every game. 
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Can the Rush get as hot 
as the Chicago Fire? 
Though football, baseball and basketball 
are deeply rooted in Chicago culture, the 
popularity of Major League Soccer (MLS) is 
growing. An increasing number of fans are 
attracted to its fluid, fast-paced play -
very similar to the appeal of arena football. 
The Chicago Fire has several things in 
common with the Chicago Rush: they're 
both relatively new to our city, they both 
play fast-paced games, and they're both 
going all-out to put fans in the stands. 
Major League Soccer was formed in 
1995. Three years later, in 1998, the 
Fire captain and midfielder Chris Armas beats 
out Taylor Twellman in the Fire's home opener 
against the New England Revolution. 
Chicago Fire was launched. In 2002, the 
Fire sold out six out of its 13 home 
games. The 2003 season, which runs 
from April through October, had two early 
sellouts, according to MLS. Many fans 
who were not previously interested in soc-
cer have begun to populate the stands, 
even though the Fire has had very little 
television coverage. 
After two years of playing in Cardinal 
Stadium at North Central College in 
Naperville, Ill., while Soldier Field was 
under construction, the Fire is returning 
to Soldier Field. The team expects its 
popularity to increase and hopes to find a 
stadium of its own. 
For more information on the Fire, go to 
www.chicago-fire.com or mlsnet.com. 
-Geoff Przekop 
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J ust when you're starting to enjoy the freedom of your college years, the financial realities sneak up on you. Amid a pile of bills and a stack of empty pizza boxes, you realize you're 
broke. You can't afford to go any place with a 
cover charge, let alone buy anything when 
you get there. 
It doesn't have to be this way. With a little 
planning and a few spending adjustments, you 
can enjoy student life without paying for it 
long after graduation. 
The credit card money pit 
Matt Proshka, 22, an art education major 
at Northern Illinois University, owes $4,000 on 
his credit card. He's not a big spender. But like 
many college students, he has used his credit 
card to pay his bills and expenses. 
He's not alone. College students are a 
prime target of credit card companies. They 
lure students by sending representatives to 
campus who offer "free" gifts for those who 
sign up. Students double their average credit 
card debt and triple the number of credit cards 
in their wallets from the time they arrive on 
campus until graduation. 
According to an April 2002 report by Nel-
lie Mae, the leading national provider of loans 
for higher education, 83 percent of undergrad-
uate students had at least one credit card in 
2001, and 21 percent of them had balances 
between $3,000 and $7,000. 
Female students in Illinois carried an aver-
age balance of $1 ,775 on their credit cards and 
males were $1,673 in credit card debt in 2001-
2002, according to a study by State of Illinois 
Comptroller Daniel W. Hynes. At an interest 
rate of 19 percent, a student who pays the min-
imum amount each month would take at least 
eight years just to pay off one month of credit 
card debt, and would end up paying more 
than $1,500 in interest charges. 
Unfortunately, debt and late payments 
will stay on your credit report for as many as 
seven years and can keep you from getting an 
apartment, a car loan or a mortgage. Bad 
credit can also keep you from getting a job 
after graduation. If you're looking for a career 
as a loan officer, accountant, mortgage spe-
cialist or financial planner, expect employers 
to a run credit check to see how you handle 
your money. 
"Only about 20 percent of students can 
handle credit cards;' says Gregg Dimkoff, cer-
tified financia l planner and professor of 
finance at Grand Valley State University in 
Grand Rapids, Mich. His advice: Pay your full 
balance every month. Never pay off one cred-
it card with another and never file for bank-
ruptcy, which will stay on your credit report 
for 10 years. 
Transferring your balance to another card 
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with a lower rate can help. If you're still stuck 
with bills that seem impossible to pay off even 
when you're working extra hours, try getting a 
loan from a bank. The interest rates on loans 
are usually lower than those on credit cards. 
Scams that prey on students 
It's easy to fall into a trap when you're feel-
ing strapped for cash. The Federal Trade 
Commission estimates that 350,000 people 
lose $5 million a year to scholarship scams or 
other phony financial aid offers. 
markup at the vending machine or coffee 
shop, and eat a better meal. 
Managing the cost of fun 
If you think a big part of college life is 
going out to bars and partying with friends, 
you're right. According to Dimkoff's informal 
surveys of students' spending habits, enter-
tainment is a major expense. This includes 
concerts, movies and bars. Dirnkoff estimates 
that the average student spends at least $50 per 
month on beer alone. 
••only about 20 percent of students can handle 
credit cards.•• - Gregg Dimkoff, cert ified financial planner 
Scam artists may pretend to offer services 
that guarantee a scholarship or an increase in 
financial aid. They will sometimes collect fees 
by debiting a student's credit card or checking 
accounts, with or without the student's con-
sent. They get access to the student's account 
information by claiming they need it in order 
to verify the student's eligibility. Watch for 
statements such as, "The scholarship is guar-
anteed or your money back," "You can't get 
this information anywhere else," "We'll do all 
the work" and "You've been selected by a 
national foundation to receive a scholarship." 
These statements sound too good to be true 
because they are! 
Ads for these services may use official-
sounding words like "national," "federal;' 
"foundation" or "administration." They may 
also be printed with red, white and blue letters 
or have official-looking seals. If you think that 
you may have gotten involved with a fraudu-
lent company or are being scammed, visit 
www.ftc.gov to file a complaint, or call (877) 
FTC-HELP. 
To find valid scholarships, visit the Free 
Application for Federal Student Aid Web site 
at www.fafsa.ed.gov. 
Don't eat yourself broke 
"Students are often surprised when they 
see their spending habits recorded," Dimkoff 
says. Overspending on fast food and other 
restaurant meals is where students have the 
biggest problem. "Students spend way too 
much because they either don't have the 
resources to cook or don't know how;' 
Dirnkoff says. 
Buying groceries will save you money. But 
if you commute to school, you won't always 
have the convenience of having lunch or din-
ner at home. So instead of eating out, buy food 
you can take to school with you. You could 
pack a sandwich or even a container with last 
night's leftovers. (There are microwave ovens 
all over most campuses.) You will save the 
Four out of five college students have at least 
one credit card, and one out of five of them 
carries a balance of $3,000 to $7,000. 
''I'd like to go out at least three nights a 
week;' Proshka says. "But lately I don't have 
any moneY:' Although he is at least $6,500 in 
debt - to his parents, grandparents and cred-
it card company - he still admits to spending 
a lot of money on cigarettes and alcohol. 
What can you do? Instead of spending $10 
at the movies (that's without popcorn), go to a 
matinee, which can be half the price. Avoid the 
$9 martinis and find a place that has specials, 
like SO-cent draft nights. They do exist; you 
just need to pick up a paper and look for them. 
Talk isn't always cheap 
Talking to friends on your cell phone can 
quickly burn a hole in your pocket. Your plan 
may be $40 per month, but if you exceed your 
minutes, the cost rises quickly. 
"My [cell phone] bill was $300, but I got it 
down;' Proshka says. "I overused it." 
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Some financial aid advisors will not get involved with 
money issues that do not pertain to financial aid. 
If you're sure you can afford the cancella-
tion fees on your current cell phone service, 
shop around for a better cell phone deal. 
Then set serious limits. If you buy a prepaid 
phone card for your cell phone, you won't be 
surprised when the bill comes. Discount 
stores sell cards with rates as cheap as four 
cents per minute. 
Wheels that cost a fortune 
Students often think they're being thrifty 
by driving an old car only to find that they 
can't afford the other costs. 
"Too many students buy old junkers and 
can't afford the insurance;' Dimkoff says. 
Proshka, for example, paid $400 for his car, but 
he's paying $960 a year for insurance. 
That's not the only car-related cost. Park-
ing can be prohibitive. If you decide to park in 
a garage that charges $8 every time you have 
class, and you have class four days a week, 
you're spending $480 each semester. You 
would have to work about 53 hours at a $9 per 
hour job just to pay that price! 
Parking tickets are even worse. One big 
orange-and-white ticket can set you back $50. 
If you're determined to avoid the parking lots 
by parking your car at a meter, keep in mind 
that $480 a semester will pay for about nine 
parking tickets. 
You're safest bet is to avoid transportation 
costs and take advantage of the student dis-
counts the CTA offers, such as the U Pass. Or, 
even though they may seem expensive, take 
cabs. They might end up being cheaper than a 
year's worth of car insurance, gas, parking fees, 
tickets and repairs. 
Taming the college bookstore 
In 2000-2001, students spent an average of 
$670 in their college bookstores, up 8 percent 
from 1999-2000, according to the National 
Association of College Stores. 
You can spend less if you shop early, when 
used books are available. You can also avoid 
buying books you won't need by checking the 
shelf tag to see if the book is "optional" or 
"required." If it says "optional;' go to your class 
first and find out how "optional" it is. You can 
also share a book with a friend in your class or 
see if it is on reserve in the library. 
You can usually sell your books back to the 
bookstore at the end of the semester, but you 
won't get nearly as much as you paid for them. 
Instead, put up flyers around school during 
the first week of the semester offering a price 
lower than the bookstore's. 
Financial aid isn't enough 
Not all college students can afford tuition, 
even with financial aid. Shane Redman, a for-
mer Columbia College journalism major, had 
to quit school after a significant reduction in 
the MAP grant portion of his financial aid. 
Before the reduction, he was awarded $11,000 
from the government. After the reduction, he 
got only $7,800 and he had to pay the balance 
before he could enroll for a new semester. 
"I have to finance my education myself 
because my mother is a single mother of three 
and can't afford to pay for my school;' says 
Redman, who is now working full time. He 
plans to return to school, but says he can't do 
anything about it until he raises enough 
money. "I can't even go to another school 
The only way to be sure you'll have enough money to cover all the costs of your college years is to 
make a realistic budget and stick to it, even if that means packing a lunch instead of eating out. 
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because Columbia won't release my tran-
scripts until my balance is paid off;' he says. 
Where not to go for help 
When you need help with your money 
problems, don't bother looking on campus. 
Colleges in the South Loop don't seem to offer 
programs to help students with budgeting. 
Some financial aid advisors will not get 
involved with money issues that do not pertain 
to financial aid. 
Mark Kelly, vice president of student 
affairs at Columbia College, says there is no 
place for students to go to for help with money 
problems. "It's a question that we need to do 
something about;' he says. However, he says, 
the Student Affairs office sometimes helps stu-
dents with financial emergencies. 
If you need credit counseling, check the 
National Foundation of Credit Counseling at 
www.nfcc.org. 
How to make the ends meet 
How can you be sure that you will have 
enough money to cover all the costs of your 
college years? According to Dimkoff, you need 
to make a budget. 
Start by keeping a record for at least a 
month of everything you spend on food, 
entertainment and other necessities and 
quality-of- li fe items. This will help you 
determine what your general expenses are, 
and even identify things that are costing you 
too much money. 
Then figure out what you are spending for 
your apartment or other living arrangements. 
If you will have roommates, talk with them in 
advance about what you will be expected to 
contribute. Know exactly how much rent 
you'll be paying and what percentage of the 
shared bills you'll be expected to pay. Be sure 
you know what your parents will be contribut-
ing toward these costs. Once you're out of the 
nest, they might decide you're on your own, so 
make the deal up front. 
Next write down what your tuition, fees 
and books will cost, and make sure that you 
and the financial aid office are on the same 
page. Often, students spend a whole semester 
waiting to find out what they'll be awarded 
and when they'll be awarded it. Take care of 
financial aid as early as you possibly can 
because if you miss deadlines, you may not be 
awarded as much. And remember to find out 
if financial aid will cover your books. 
Knowing what your school expenses and 
living expenses will be can help you live with-
in your means while you're in college and leave 
you debt-free when you're out. And you won't 
have to make any emergency phone calls to 
your folks when you're staring at that last 
moldy pizza crust. [] 
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at it takes to live - and go to college - for a year. 
Rent & Utilities $ 
Transportation $ 
Telephone/Cell $ 
Food $ 
Clothing & Laundry $ 
Entertainment $ 
Loan Payments $ 
Credit Card Payments $ 
Insurance $ 
Other $ 
TAL LIVING EXPENSES PER MONTH: $ 
r a year's worth of expenses. $ ANNUAL LIVING EXPENSES: 
Tuition & Fees $ 
Books/Supplies $ 
$ 
riimtlHir of semesters you will attend this year) $ ANNUAL SCHOOL EXPENSES: 
school expenses (3 and 6). $ TOTAL ANNUAL EXPENSES: 
. $ job/internship (per month, x 12) 
Family contribution (per month, x 12) $ 
1amount you will receive for the year) $ 
amount you will receive for the year) $ 
TOTAL ANNUAL INCOME: $ 
your income. $ TOTAL ANNUAL INCOME 
minus TOTAL ANNUAL EXPENSES $ 
ome: Get rid of some or lower $ 
dit hours, appi for more 
to relatives on amily holidays. 
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On View: 
Garry Winogrand 
William Eggleston 
Aaron Siskind 
July 25 through September 27, 2003 
Paul Shambroom Wadley, Georgia City Council,8/8/01 2001 
Courtesy of Julie Saul Gallery, New York . 
Mark Ruwedel 
Dan Holdsworth 
Toshia Shibata 
Naoya Hatakeyama 
© Garry Winogrand, White Sands National Monument, 1964 
Collection Center for Creative Photography, University of Arizona 
Paul Shambroom 
October 3 through December 5, 2003 
December 11, 2003 through February 19, 2004 
Mark Ruwedel, Hell, 1996 
Courtesy of artist and Gallery Luisotti, Santa Monica 
The Museum of 
Contemporary 
Photography 
The museum is free and open to the public 
Monday through Friday from 10 am to 5 pm, 
Thursday until 8 pm, Saturday from 12 to 5 pm 
Columbia College Chicago, 600 S. Michigan Ave.,Chicago, IL 60605 
Tel 312-344-7104 Fax 312-344-8067 mocp@colum.edu mocp.org 
for the 
Best reasts 
Why are college women spending thousands on plastic surgery? 
ECHO 2003 s urnrner/fall 
By Jenna Barry 
Photos by Jennifer Elledge 
& Maria Giampoli 
Above: As a demographic group, more and more 
college-age women are considering breast surgery. 
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With a good push-up they could fit into a B cup. Padding often befriend-ed them. The Miracle Bra plumped them up. Still, 
there was no getting around it; 22-year-old 
Nora Merchenthaler's breasts were small. 
Now, thanks to saline-filled plastic sacs 
and a good surgeon, Merchenthaler no 
longer needs the extra push or padding. She 
went under the knife to improve the appear-
ance of her chest. Thousands of women like 
her are making the same choice. 
Breast augmentation and breast reduc-
tion were among the top five surgical proce-
dures performed worldwide in 2002, accord-
ing to The American Society for Aesthetic 
Plastic Surgery. In the United States alone, 
nearly 140,000 women between the ages of 
19 and 34 increased their breast size that 
year, while almost 55,000 made theirs small-
er. While women who choose breast reduc-
tion generally do so to remedy serious phys-
ical discomfort, those who choose breast 
augmentation represent a growing trend: 
women on a quest for the perfect breasts. 
In May 2002, Merchenthaler became one 
of the 140,000 who opted for breast aug-
mentation surgery. The petite brunette 
doesn't attribute her decision to low self-
esteem or social pressure; rather, she says she 
bought her breasts for herself. 
"I wanted bigger boobs, and I was sick 
of wearing Miracle Bras;' says Merchen-
thaler, a marketing major at Loyola Univer-
sity in Chicago. 
And bigger boobs she got - she went 
from a size 34A to a 34D. 
But getting new breasts isn't cheap. 
Merchenthaler paid $5,400 for hers. As a 
full-time student and cocktail waitress, she 
didn't have that kind of cash lying around, 
so she set up a payment plan with her doc-
tor. She paid him $1,000 a month until she 
had paid enough to begin the procedure. 
Although she doesn't remember sacrific-
ing anything to save for her implants, 
Merchenthaler does remember having to 
shop less - something she says was difficult 
for a young woman who lives by the Magnif-
icent Mile. 
Although Merchenthaler is pleased with 
her decision to drastically increase her bust-
line, she admits that not all the attention she 
receives is positive. She says many people 
believe women with fake breasts aren't smart 
and serious about their lives. 
"There's a lot of women who give me a 
lot of negative eye rolling and whispering," 
she says. "But once they get to know me. they 
say, 'Gee, you're actually a nice person -
you're not a slut or a bitch.' And seven out of 
10 of them want to get [implants] too." 
Not a risk-free procedure 
Breast enhancement is a surgical proce-
dure, complete with the risks that all major 
surgeries entail, including infections and 
adverse reactions to anesthesia. There are 
also some risks that are specific to implants. 
According to the U.S. Food and Drug 
Administration, implants have the potential 
to deflate or rupture, and nipples can per-
manently lose some of their sensitivity. 
Implants also can interfere with mammog-
raphy, which could cause a delay in the 
detection of early stages of breast cancer. 
It's not uncommon for a woman to 
undergo additional surgeries in order to 
achieve the desired results. And women are 
practically guaranteed at least one addition-
al surgery (and expense) in the future; 
according to the American Society of Plastic 
Surgeons, all breast implants eventually 
need to be replaced or removed. 
Diane Gerber, M.D., a Chicago-based 
plastic surgeon who performed 80 breast 
surgeries in 2002, says that patients must 
realize revisions may be necessary. And 
although she says the risk of being unable to 
breastfeed after breast augmentation is slim, 
she doesn't want her patients blaming them-
selves if they cannot nurse a baby in the 
future. 
"I think the most important thing is that 
someone be psychologically healthy enough 
to undergo a surgery and to understand the 
reality of what surgery can and can't 
achieve;' says Gerber. "With breast enlarge-
ment surgery, it's important to know that it's 
kind of a permanent thing, and to go into it 
All implants eventually need to be replaced or 
removed. This means an additional surgery -
and an additional expense - in the future. 
In 2002, nearly 140,000 U.S. women between the ages of 
19 and 34 underwent breast augmentation surgery. 
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maturely knowing that you're not doing 
something that's the fad for this year." 
Gerber points out that breast augmenta-
tion stretches a woman's skin. "If you change 
your mind and take the implants out, your 
breasts are not going to go back to the way 
they used to be," she says. 
One size doesn't fit all 
Women who go shopping for breasts 
have some decisions to make. First, they 
need to choose the shape of the implants: 
round or teardrop-shaped. Next, they need 
to select where the implants will be placed 
- all the way under the pectoral muscles, or 
on top of the pees and just beneath the 
mammary glands. Placing implants under 
the pees (submuscular) hides the seams and 
edges and causes less sensory loss in the 
nipples. They are also less likely to deflate. 
But fewer sizes are available for submuscular 
implants, the procedure is more painful, and 
it's harder to create cleavage. Implants 
placed above the pees (subglandular) have a 
greater chance of rupturing and of creating 
sensory loss in the breasts and nipples. 
A patient also has to decide where to 
place the scars - underneath the breast or 
near the nipple. The most common area is 
below the breasts where they meet the chest. 
This gives the surgeon the best angle and vis-
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ibility, but may leave a more noticeable scar 
than an incision close to the areola ( the pig-
mented area around the nipple). 
The other side: breast reduction 
Julie Hall (not her real name), a recent 
Central Florida University grad who now 
lives in Chicago, couldn't sleep without 
wearing her 32DDD bra to bed. She had to 
wear four sports bras while exercising so that 
her breasts would stay in place. She was 
plagued by back pain and ogling men. 
In 2001, when she was 21, Hall decided 
to put an end to her discomfort. During her 
winter break from college, she underwent a 
breast reduction. 
Hall didn't feel any of the financial pain 
of the surgery because her insurance covered 
the $5,200 procedure, but the physical pain 
was intense. To go from a 32DDD to a 32C, 
Hall had a procedure that left her with 180 
stitches and two drain tubes, and took out 
more than a pound of flesh from each 
breast. "After the surgery, I felt like there was 
a 200-pound man on my chest," Hall says. 
Hall, now 23, is still partially numb in 
her breasts, but hopes that she'll regain full 
feeling in a year or two. Despite the physical 
pain, she says she is pleased with the out-
come. She has traded in her "grandma bras" 
for frilly Victoria's Secret ones. And as bra 
In 2002, Diane Gerber, M.D. performed 80 
breast surgeries in this Chicago operating 
room. 
and swimsuit shopping become easier, the 
pain becomes more manageable. 
During a breast reduction, a lot must 
take place. First the surgeon has to make an 
anchor or lollipop-shaped incision that 
extends down to where the breast and chest 
meet. The surgeon then removes glandular 
tissue, fat, skin and nipples. Next, skin from 
both sides of the breasts is brought down to 
shape the contour of the breast. Excess 
armpit fat is removed with liposuction . The 
nipples remain attached to the blood vessels 
and nerves, so they retain sensitivity after 
surgery. The stitches are placed around the 
areola, down the breast and along the bot-
tom crease of the breast. 
Once the breasts are sutured, an elastic 
band is tightly wrapped around the breasts 
and a tube is placed in each breast to drain 
blood and fluids for several days. Patients 
may feel considerable pain when moving or 
coughing, so medication is usually pre-
scribed. After the bandages are removed, a 
surgical bra must be worn 24/7 for several 
weeks until the swelling decreases. Typically, 
stitches are removed after one to three 
weeks. Loss of feeling in the breast is com-
mon. Some scars fade within a few years, 
53 
while others are permanent. The results are 
permanent unless the patient gains weight in 
her breasts. 
Finding the risks too high 
If this sounds intimidating, it is. Colum-
bia College student April Mitchell, 25, got 
within weeks of her surgery and decided not 
to go through with it in spite of her desire 
for a smaller bust. 'Tm already nervous 
about my body as it is and I don't need crazy 
scars on it;' says Mitchell, whose surgery was 
scheduled for January 2003. 
At first, Mitchell thought breast reduc-
tion made sense for her. Like Hall, Mitchell 
felt burdened by her large breasts. Her size 
36DD chest drew stares from men and left 
her with a sparse selection of bras. She 
researched her surgical options and read the 
stories posted online by women who had 
undergone the procedure. Then she set up 
Diane Gerber, M.D. advises women to under-
stand what surgery can and can't accomplish. 
an appointment to speak with a surgeon. 
After this initial appointment, during 
which she discussed the costs and watched a 
video, Mitchell's mind was set on the sur-
gery. Her parents' insurance would pay for it 
as long as she had at least a pound of breast 
tissue removed from each breast. She set the 
date, then went for another consultation. 
But during her second consultation, 
Mitchell felt that the surgeon and his staff 
were cold and detached. After voicing her 
fears about the surgery to the staff, Mitchell 
was shocked when a nurse told her that 
every patient feels nervous and then walked 
out of the room without comforting her. 
Mitchell needed to make a quick deci-
sion because she would only be covered by 
her parents' insurance policy for a few more 
months. She decided against it. 
"I was getting ready to graduate and 
freaking out and thought that [surgery] was 
not something I needed to be thinking 
about," she says. And although she often 
thinks about what it would have been like to 
have smaller breasts that would fit into cute 
bras and small tops, Mitchell is certain that 
she wasn't ready then and wonders if she 
ever will be. 
Going back under the knife 
Are the women who opt for breast sur-
gery happy? With the immediate results, 
the answer is usually yes, but many are 
never satisfied. 
According to the American Society of 
Plastic Surgeons, more than one-third of 
cosmetic surgery patients return in hopes 
that another surgery will achieve what the 
first didn't. Although they are happy with 
the results of their procedures, they still 
aren't happy with everything about them-
selves. 
"Once you start cosmetic surgery," 
Merchenthaler says, "there's always more 
to do." [J 
Protect Yourself 
If you decide to go ahead with 
breast surgery, ask these questions: 
Is the surgeon certified by The American 
Board of Plastic Surgery? 
Any physician can claim to be a plastic 
surgeon, even without plastic surgery 
training. Only those with training are cer-
tified by the ABPS. 
Does the doctor have hospital privileges? 
In order to gain hospital privileges, a 
surgeon must meet certain standards. If 
the doctor you are considering does not 
have hospital privileges, find another. 
Does the doctor operate in an ambulato-
ry or office-based accredited facility? 
Accredited facilities must meet strict 
requirements for operation. 
How much experience does the surgeon 
have performing this procedure? 
Ask how often the surgeon performs the 
procedure you are planning to undergo. 
What is the policy on surgical revisions? 
Find out whether you will be expected to 
pay for the cost of additional procedures 
if they are necessary. 
How much will the surgery cost? 
Most patients must pay in advance. 
What risks are involved, and what is the 
expected recovery time? 
Decide whether you can accept both. 
For more information, visit www.sur-
gery.org. 
- fe111111 Barry 
"With breast enlargement Surgery, it's important to know that 
it's kind of a permanent thing, and to go into it maturely, 
knowing that you're not doing something that's the fad for this 
year." -Diane Gerber, M.D. 
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Stalking 
Studs 
I wanted a simple interview 
and got the scoop on the 
"Official Word" 
By Jeremy Adragna 
Studs Terkel is a hard man to pin down. Everyone seems to want a 
piece of this legendary Chicago jour-
nalist and activist. So when Hank De 
Zutter, vice president of the Com-
munity Media Workshop, offered to 
introduce me to Studs, I started jot-
ting down the questions I had always 
wanted to ask him. 
De Zutter invited me to meet 
Studs at the 14th Anniversary 
Media Awards Benefit, where 
working journalists and Columbia 
College students were to be hon-
ored and Studs was scheduled to 
give the keynote speech. 
When De Zutter introduced 
me to Studs in the lobby of The 
Arts Club of Chicago, Studs shook 
my hand, politely said he was glad 
to meet me and led me to the ele-
vator, which we rode to the main 
floor instead of climbing the leg-
endary Mies van der Rohe stair-
case. When the elevator door 
opened, a swarm of fogies with 
nametags on their jackets and hors 
d' oeuvres in their hands settled 
around Studs. Before I knew it, I 
had lost him, and I hadn't even 
asked one question. 
road. Settling down on the steps to the stage, 
he asked, "What do you want to know, kid?" 
I asked him something about the untold 
stories he had yet to tell. He looked at me with 
an expression that seemed to say that if he had 
the opportunity to meet himself, that would 
not be the question he would ask. 
'TU let you know about my reveries," 
he said. 
I recalled hearing people say that when 
you talk to Studs, you don't really talk to 
Studs. He talks. You listen. 
So I listened. 
his like it had been passed down from great 
Chicago journalists long dead and buried. 
"Watch me when I tell you this because I 
might have to cock my neck in the process. 
John Ashcroft might be listening;' Studs went 
on. (He and Ashcroft are both alumni of the 
University of Chicago Law School. ) 
"People don't realize that with all the new 
devices for killing that we see on the Video 
War [unlike Vietnam, the Television War] 
there are also many new devices for listening;' 
he continued. "And unless you're paranoid, 
you're crazy." 
Studs paused mid-sentence 
more than once to ask if I was fol-
lowing what he was sayin g and 
whether it made sense. 
"Ashcroft was good and I was 
bad;' Studs said. "If I had been good 
I could have been like Ashcroft. I 
could have been the O.W." 
As I listened, I felt a crowd form-
ing around us. I was sweating; I 
couldn't write fast enough. Studs 
was about to sing a song that Carl 
Sandburg recorded, but he abruptly 
ended the interview because the 
even ing's program was about to 
begin. So I thanked him for his time 
and he walked into the mob of peo-
ple, leaving me to hastily fill my 
notebook with the nuggets. 
The ceremony began. Awards 
were announced. A few eloquent 
and not-so-eloquent speeches 
were given. At last, Studs took the 
podium. 
"Let me tell you about the Offi-
cial Word;' Studs said to the crowd. 
I was stunned. Studs was about 
to give the exact speech he had just 
given to me. I was the guinea pig for 
his annual Media Awards spiel. 
De Zutter, who was also sur-
rounded by guests, noticed and came 
Jeremy Adragna (left) corners Chicago journalist and activist Studs 
I didn't mind. When Studs 
spoke, I listened. If I could help 
Studs, I would. He had helped me 
more then he would ever know. 
Studs gave me his time. It wasn't 
Terkel and gets his take on John Ashcroft and the "Video War"- and 
to my aid. "Hang in there. Keep at a sneak preview of the evening's address. 
'em;' he whispered in my ear. 
I did. I followed Studs through several 
groups of guests, but it seemed he had for-
gotten me. Then a polite woma n who 
"Let me tell you about the Official Word. 
Capital 0, Capital W. Journalists should 
always question the O.W.;' Studs said. "The 
I recalled hearing people say that when you talk to 
Studs, you don't really talk to Studs. He talks. You 
listen. So I listened. 
noticed my frustration brought me to Studs' 
attention. Studs pulled me away from the 
party and into the still-empty auditor ium, 
deftly grabbing one mini-egg roll for the 
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O.W. are the ideas that are passed down from 
the government and others with authority for 
the public to digest and accept." 
His wisdom spouted from that brain of 
easy, but I stuck to it and got the 
story. 
At the end of his speech, Studs sang the 
Sandburg song he had almost sung for me: 
I have led a good life, full of peace and quiet. 
I shall have an old age, full of rum and riot. 
I have been a good boy, wed to work and study. 
I shall be an old man, ribald, coarse and bloody. 
I have never slit throats, even when I yearned to. 
Never sang dirty songs that my fancy turned to. 
I have been a nice boy, and done what was 
expected. 
I shall die an old bum, loved but unrespected. [J 
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